
Digital and Social Media: 

How to Create an Epic Presence in 

the Community 



Where do I even start?



Website Self Assessment

Does your business have a website?

Is it mobile friendly?(Smart Phones, iPads, Android Devices, Kindles, etc...)

Is it accessible across all web platforms? (IE, Fire Fox, Google 

Chrome, Safari, etc...)

Is it up to date?

Is it user friendly?

(Y=Yes, N=No)



So What Does That Mean



Search Engine Optimization
Is your business registered on Google Places?

Are you keeping track of online reviews and 
addressing negative feedback?

Does your website show up on the !rst page of 
Google, Bing or Yahoo in any keyword searches?

Are you keeping track of your website analytics?

(Y=Yes, N=No)



So What Does That Mean



So What Does That Mean



Search Engine Optimization
Pay Per Click(PPC) vs. Organic Results

PPC

Organic

Higher Click Thru Rates

Higher Conversion Rates



Social Media Self Assessment
Does your business currently utilize SM?

Do you have a SM strategic plan?

Does everyone know and understand the SM plan?

Are you keeping it updated regularly?

Are you addressing fan feedback in a timely 
manner?

Are you using more than one SM platform?
(Y=Yes, N=No)



Got Time?



Me Either...
Keep it simple stupid



Your 
website

How to Maintain Brand Integrity



Have a Strategy Put Together
Make sure that your online presence is cohesive and 
consistent with your brand. Whether you are posting to 
Facebook or writing content for your website, it should 
match the tone of your brand at all times. 



Connect Your Platforms Together
Here are some examples of how to connect your various 
platforms together.  



Facebook 101



Why use Facebook for my Business?

Here are 7 great reasons 
why you should!



#1 
Most of your customers or 
patients will be using 
Facebook, be where they are.



#2 
Being on Facebook = 
ampli!cation of your 
message/brand.



#3 
It can become a core part of 
your customer service.



#4 
Humanize your business.



#5 
Boost your online visibility. 



#6 
Measure your ROI. 



#7 
IT’S FREE! 



Have a Strategy



Use Your Tools



Be Creative!





Custom Facebook Pages



1.     YouTube is the #2 search engine (and owned by the #1 search engine, Google). By 
putting your videos on the YouTube servers, you are tapping into a large audience.  YouTube 
is way above Yahoo and Bing in terms of number of searches. So if your video is on YouTube,  
you are more likely to get found.

2.     YouTube videos are easy to embed in your blog, website and Facebook account.  Views 
of your YouTube video embedded in your blog or website are included in the number of views 
on YouTube and the YouTube search engine gives priority to videos with more views.

3.     YouTube videos are easy for others, the media and bloggers to embed in their online 
media which creates links to your website.

4.     Video is well regarded by Google’s search algorithm and is more likely to show up in the 
search results on Google.

5.     174 million internet users viewed online video last month, 59 percent of adults watch 
online video.

6. Your video might not go viral, but if it is educational or news focused then it may be 
forwarded to others in your target audience.

Why Your Business Should Be on Youtube



Why use Pinterest for my Business?

• Promote your blog

• Involve your customers/patients

• Inspire your customers/patients

• Show that your real people



If you have an image on your blog, it’s pinnable. For that 
reason alone, you should always add an image on each 
of your blog posts along with a “Pin it” button under each. 
Aside from that, readers are drawn to images and an 
interesting one encourages them to go on and read your 
article.

Promote Your Blog



Having Pinterest boards is a new way to engage your 
customers online. Not only can they pin their favorite 
images to your boards, but they can comment on them 
and share them with their friends and followers. When 
people enjoy interacting with your website, they’ll come 
back more often. This not only builds your relationship 
with website visitors, but it gives you far greater 
opportunities to showcase your products and services.

Involve



Inspire

Often people only see your products in one way and for 
one purpose. Pinterest boards give you the chance to 
inspire different ways to use your products through 
visuals.



Show Them Your Human
It’s always difficult to make a personal connection with 
people online vs. face-to-face. By including both 
business boards and personal boards in your Pinterest 
account, prospects and customers get to see some of 
your own interests. They start to see the real person 
behind the business persona. Even if you are 
representing a large company, remember that customers 
are eager to know the real people behind the corporate 
face. If you’re a small business or entrepreneur, this is 
even more critical.



Questions?


